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 Tujuan dari penelitian ini adalah menganalisis pengaruh layout design dan 
atmosphere terhadap attitude toward to the website dan emotional arousal serta 
implikasinya terhadap purchase intention pada website Lazada. 
 Penelitian ini berjenis kuantitatif dengan menggunakan penyebaran 
kuesioner secara online. Data diolah dengan menggunakan software Amos 
Graphics 22 dengan jumlah responden 101. Uji validitas dan uji reliabilitas dalam 
main-test diukur dengan menggunakan Confirmatory Factor Analysis (CFA), dan 
hubungan antarvariabel dan model penelitian dianalisa dengan menggunakan 
teknik Structural Equation Modelling (SEM). 
 Penelitian ini menghasilkan temuan bahwa layout design berpengaruh 
terhadap emotional arousal dan attitude toward to the website, atmosphere 
berpengaruh terhadap attitude toward to the website, emotional arousal 
berpengaruh terhadap attitude toward to the website dan purchase intention,  dan 




Kata Kunci : layout design, atmosphere, emotional arousal, attitude toward to 
the website,  purchase intention 
 





The purpose of this research is to analyze the influence of layout design and 
atmosphere toward attitude toward to the website and emotional arousal and its 
implication to purchase intention on Lazada website. 
This study is quantitative research by using the spread of questionnaires 
online. The data were processed by using Amos Graphics 22 software with 101 
respondents. Validity and reliability test  was measured using Confirmatory Factor 
Analysis (CFA), and the relationship between variables and research model was 
analyzed by using Structural Equation Modeling (SEM) technique. 
This research resulted the finding that layout design have positive effect to 
emotional arousal and attitude toward to website, atmosphere have positive effect 
toward attitude toward to website, emotional arousal have positive effect toward 
attitude toward to website and purchase intention, and attitude toward to website 
influence positive to purchase intention, for the online shopper. 
 
 
Keywords  : layout design, atmosphere, emotional arousal, attitude toward to 
the website,  purchase intention 
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